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DIGITAL INNOVATION AWARD – ENTRY FORM

INTERNATIONAL INNOVATION & RESEARCH AWARDS

FIRST PERSON

FIRST PERSONCORRESPONDENCE ADDRESS

•	 Please	type	your	Entry	Form.	Handwritten	Forms	are	not	accepted.

•	 	Entrant(s)	should	be	the	individual(s)	who	did	most	to	lead	and	move	the	innovation	through		
to	implementation.	Name(s)	of	the	entrant(s)	who	would	be	the	recipient	of	the	award		
should	be	made	clear	on	the	Entry	Form.

•	 Please	do	NOT	email	your	submission.

•	 Please	print	the	completed	form	and	post	with	your	supporting	documents	to:

	  The I&R Awards Team, The Chartered Institute of Building, 1 Arlington Square,  
Downshire Way, Bracknell, Berkshire, RG12 1WA, UK

•	 	Supporting	documents	are	limited	to	four	A4-sized	pages.

•	 	By	completing	the	Form	you	are	consenting	to	CIOB	processing	your	personal	information	
in	accordance	with	the	requirements	of	the	Data	Protection	Act	1998.	

•	 	The	CIOB	will	only	share	your	information	with	the	Awards	Judging	Panel	for	the	purpose	of	
judging	the	competition	and	also	for	the	purpose	of	managing	the	I&R	Awards	presentation		
and	other	promotions.	Your	details	will	not	be	passed	on	to	any	third	parties.

•	 	If	you	have	any	questions,	please	contact	the	Awards	Team	on	+44 (0) 1344 630 796	
Monday	to	Thursday,	between	9:00	–	17:00	or	on	Friday	between	9:00	–	16:45,	
or	email	iandrawards@ciob.org.uk

Title:	

First	Name:	 	 Family	Name:	

Line	1:	

Line	2:	

Line	3:	

Town/City:	 	 Region:	

Postcode:	 	 Country:	

Telephone	(daytime)	or	Mobile:			

Email:	 	

Company	or	Institution	Name:			

Professional	Qualifications:			

HOW TO APPLY  

PART I: ENTRANT DETAILS 
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DIGITAL INNOVATION AWARD – ENTRY FORM

INTERNATIONAL INNOVATION & RESEARCH AWARDS

SECOND PERSON (IF	APPLICABLE)

SECOND PERSONCORRESPONDENCE ADDRESS

Title:	

First	Name:	 	 Family	Name:	

Line	1:	

Line	2:	

Line	3:	

Town/City:	 	 Region:	

Postcode:	 	 Country:	

Telephone	(daytime)	or	Mobile:			

Email:	 	

Company	or	Institution	Name:			

Professional	Qualifications:			

Title	of	Innovation:

			

Keywords	(Maximum	6):
			

Please provide brief and convincing answers to the following questions:

The	answer	to	each	question	is	limited	to	300	words.	The	description	of	the	innovation	should	be	
succinct	to	enable	the	judging	panel	to	assess	and	consider	your	submission.

PART I: ENTRANT DETAILS 

PART 2: ENTRY INFORMATION
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DIGITAL INNOVATION AWARD – ENTRY FORM

INTERNATIONAL INNOVATION & RESEARCH AWARDS

Q1: WHAT WAS THE NEED THAT THE INNOVATION SOUGHT TO ADDRESS?

Q2: PROVIDE AN OVERVIEW OF THE INNOVATION AND EXPLAIN WHY IT WAS INNOVATIVE.
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DIGITAL INNOVATION AWARD – ENTRY FORM

INTERNATIONAL INNOVATION & RESEARCH AWARDS

Q3: WHAT WERE THE CHALLENGES THAT HAD TO BE OVERCOME TO ENABLE THE INNOVATION TO COME TO FRUITION?

Q4: WHAT DID YOU DO TO LEAD AND MOVE THE INNOVATION THROUGH TO IMPLEMENTATION? 
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DIGITAL INNOVATION AWARD – ENTRY FORM

INTERNATIONAL INNOVATION & RESEARCH AWARDS

CIOB35 (05/15)

Q5: WHAT WERE THE ACHIEVEMENTS OR IMPROVEMENTS IN TERMS OF MEASURABLE OUTCOMES? 

Q6: WHAT WERE THE OVERALL BENEFITS AND/OR IMPACTS AND TO WHOM?
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